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What were Canadians’  
second-hand practices  
in 2016?

EXECUTIVE SUMMARY 
of the Kijiji Second-Hand 
Economy Index 2017 Report

 Average number of second-hand goods  
exchanged by Canadians

$29 
BILLION

Value of all second-hand 
transactions in 2016

20162014 2015

76 77 78

$35 $38TO

BILLION

Second-hand  
economy generates

in economic activity (GDP)

INTENSITY OF CANADIANS’ 
SECOND-HAND PRACTICES

A total of  

1.9  
BILLION 
goods were granted a 

second life in 2016

30.4 MILLION
more goods exchanged 

than in 2015

+
That’s



Second-hand  
consumption motivations 
(based on an index of 100)

The primary motivation for  
Canadians to acquire  

second-hand goods is for  
THE LOWER COST ASSOCIATED  

WITH USED PRODUCTS.

71

The primary motivation for  
Canadians to dispose of 

second-hand goods is for  
THE EASE OF RIDDING ONESELF 

OF GOODS.

71

is the preferred  
commercial channel

MOST EXCHANGED GOODS

Leisure, Art 
and Craft Items

Baby Clothing 
and Accessories

Games, Toys and 
Video Games

Entertainment 
Products

Clothing, Shoes  
and Accessories

5th 3rd4th 2nd 1st

$1,037
in 2016

$883
in 2015

VS.

SELLERS EARNED, ON AVERAGE, 

IN THE SECOND-HAND 
MARKETPLACE.

$843
in 2016

$480
in 2015

VS.

CANADIANS SAVED, ON AVERAGE,

BY ACQUIRING USED GOODS  
INSTEAD OF NEW GOODS.
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What do we 
mean by ‘the 
second-hand 
economy’?

Second-hand practices, or reuse, is a relatively broad concept  
that involves extending the lifespan of products by providing  
for their reuse by other individuals. This can take the form of: 
donations, second-hand purchases, exchanges, free sharing,  
paid sharing, rental or lending.

Second-hand practices can be broadly defined as 
the acquisition or intentional disposal of durable or 
semi-durable goods:

— that are either used or new;

— for which the original state and function has been preserved;

—  that have had one or more prior owner(s);

— with ownership transfer and use, or transfer of use 
only (rental);

— for which the exchange has been decided before or after its 
initial acquisition using different currencies (swap) or total  
lack thereof (donation); 

— initiated by the consumer, but often facilitated by  
various intermediaries.

Second-hand 
economy 

Purchases in person

Online sales

Swaps or Exchanges

Donations

Rentals

NOTE: The housing market is not included in this survey of the second-hand economy.
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It may be difficult to imagine that the second-
hand economy can have such a significant 
impact – but it does, because there are a large 
number of transactions and some are quite 
substantial.

Even though the second-hand economy is a 
significant source of economic activity in  
Canada, it is not officially measured through  
the calculations of the country’s gross domes- 
tic product (GDP). This survey provides the 
most accurate picture of the scope and impact  
of Canada’s second-hand economy.

What is the overall 
impact of the second-
hand economy?

Based on this year’s study results, the 
overall second-hand market in Cana-
da is estimated as:

Additionally, it is almost equal to the GDP of 
Newfoundland & Labrador2 ($30.1 billion in 2015).

This estimate is only the direct effect of the second-
hand economy. Economists can also compute indirect 
effects of this spending using the re-spending multi-
plier, which estimates the amount of economic activity 
each additional dollar spent generates. A general 
consensus among Canadian economists puts the mul-
tiplier value in a range of 1.2 to 1.3. Multiplying these 
values by the size of the second-hand market, results 
in an estimate of:

$35-$38 BILLION 
overall economic impact (direct & indirect). 

All this additional economic activity that is being gene-
rated not only supports spending but also jobs, which 
can be estimated by using a simple calculation based on 
the average economic value of each worker in Canada. 
A Canadian worker currently produces an average of 
close to $112,0003, based on the ratio of GDP to the 
total number of workers. The economic activity of 
the second-hand market is therefore estimated to be 
associated with:

315,000 – 341,000 JOBS.
These jobs owe their existence 
to the second-hand economy.

$29 
BILLION

in 2016

$28 
BILLION

in 2015

VS.

This amount equals 

1.4% OF CANADA’S 
TOTAL GDP.1

1 Based on Statistics Canada’s total annual GDP estimate of $2,034 billion from data in the third quarter of 2016.
2  http://www.statcan.gc.ca/tables-tableaux/sum-som/l01/cst01/econ15-eng.htm
3  To get an estimate of the number of jobs related to the second-hand economy, we first note that each job in the Canadian economy corresponds 

to roughly $112,000. This number is obtained by dividing the GDP by the number of workers in Canada. GDP comes from Statistics Canada CANSIM 
Table 380-0063. The total number of workers in September 2016 was, according to Statistics Canada’s CANSIM Table 282-0001, 18,212,100. Dividing 
one by the other gives us the desired figure: $2,034,232,000,000/18,212,100 = 111,696.73 ($ per worker).
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How much do Canadians 
participate in the second-
hand economy?

82%
of Canadians traded at least

one good through the second-hand 
economy whether it was to acquire 

or dispose of something.

73%
of the 82% of Canadians 
who have participated in 

the second-hand economy 
acquired at least one  

used good.

53%
of Canadians make 

everyday purchases with 
the money saved through  

the second-hand economy.

69%
of the 82% of Canadians  
who have participated in 

the second-hand economy  
disposed of at least one good.

31%
of Canadians would have bought 
a new product if a second-hand 

one wasn’t available.

1.9 
BILLION 
goods were granted a  

second life in 2016.

$843
Average amount saved by 
buying second-hand items 

instead of news items.

$1,037
Average amount earned 

per person by selling 
second-hand goods.

The second-hand economy in numbers
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The “Intensity Index”

The key measure of Canadians’ participation in  
the second-hand economy is the “Intensity Index”.  
This measures the most basic element of the second-
hand economy: how many second-hand products the 
average Canadian adult (age 18 and over) acquires 
and disposes of in one year through donating, 
buying, selling, trading or other transactions.

The overall index is up by 1 point from 77 in 2016, 
which appears modest, but represents 30.4 mil-
lion more goods. Compared to 2015, the average 
number of acquired products dropped by 2.6, while 
the average number of disposed goods rose by 3.6. 
Figures 1 and 2 (page 10) illustrate the proportion 
of each practice among acquisitions within the 
second-hand economy. Even with a slight drop from 
last year, purchases still remain the most common 
practice to acquire second-hand goods, representing 
43.3% of the transactions and an intensity index of 
15.2 in acquisitions. On the other hand, figures 3 
and 4 (page 11) show that when looking to get rid of 
second-hand goods, Canadians preferred donations, 
corresponding to 62.6% of all disposal transactions.

Overall, in the Canadian second-hand economy, 
donations (36.9), as well as second-hand purchases/
sales (25.9) are still prevailing substantially compared 
to lendings/rentals (8.5) and exchanges/swaps (6.8).

By extrapolating data to the entire Canadian popu-
lation aged 18 and over, it can be concluded that, in 
2016, Canadians provided a second life to a total of:

1.9 BILLION GOODS 
(1,879,300,000)

2016 INTENSITY INDEX

31.7
Number of second-hand 
products each Canadian 

ACQUIRED.

46.3
Number of second-hand 
products each Canadian 

DISPOSED OF.

+ 78
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PROPORTION 
BY PRACTICE

Others
(2.9%)

 

Figure 1. Proportion of acquisition transactions by practice

Figure 2. Acquisition index by practice

Purchasing

Receiving as gift  
and/or donation

Swapping or 
exchanging

Borrowing  
and/or renting

15.2 (17)

8.8 (9.4)

3.1 (2.7)

4.7 (5.2)

How do Canadians acquire 
second-hand goods?
(previous year in parentheses)

Purchasing
 (48.2%)

Receiving as gift  
and/or donation
(26.6%)

Borrowing or renting
(14.7%)

Swapping or exchanging
(7.6%)

43.3%

21.5%

9.4%
13.4%

8.8%
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Figure 3. Proportion of disposal transactions by practice

How do Canadians dispose of 
second-hand goods?
(previous year in parentheses)

Figure 4. Disposal index by practice

Selling

Donating

Swapping or  
exchanging
Lending or  

renting

 

10.7 (9.7)

28.1 (27)

3.7 (3)

3.8 (3)

PROPORTION 
BY PRACTICE

62.6%

23.8%

8.2%

8.5%

Selling
(23.9%) 

Lending or renting 
(7.4%)

Swapping or exchanging
(7.4%)

Donating
 (66.5%)
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What are 
the regional 
differences?
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60 in 2015
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In 2016, 82% of Canadians participated in some form of second-hand 
transaction (monetary and non-monetary), 73% of them acquired at 
least one second-hand good and 69% of them disposed of one or more 
second-hand goods.

As seen on the map above, Alberta is the most active region in the 
second-hand economy with an intensity index of 91, which is 68% 
higher than that of the Atlantic provinces, which have the lowest  
intensity index, 54, followed by Quebec. Indeed, after an impressive 
increase in Quebecers’ second-hand practices from 2014 to 2015,  
the index remains stable at 67 in 2016, the second-lowest score. 
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When looking at the two lowest scores being dis-
played in these two regions, there is a clear east-west 
divide in activity levels starting at the Quebec-Onta-
rio border. Similarly to 2014 and 2015, Alberta and 
the Prairies remain the most active regions in the 
second-hand economy, since they are, respectively, 
#1 and #2. 

When observing the acquisition and disposal indices 
separately, Alberta displays the highest acquisition 
index at 41 and a disposal index slightly below that 
of the Prairies, respectively standing at 50 versus 52. 

Being the least active region, it is without surprise 
that Atlantic provinces also have the lowest disposal 
and acquisition indices. Quebec is interesting since 
the province has the smallest proportional difference 
between its acquisition and disposal indices. This 
indicates that Quebecers, though their overall level 
of activity is relatively low, are much more likely 
to both acquire and dispose of items compared to 
elsewhere, where people are much more likely to 
dispose of than acquire.

Table 1.1 Intensity of Canadians’ second-hand practices by region (acquisition)

Intensity index  
of second-hand  
practices

Intensity 
index

(acquisition + 
disposal)

Indices of acquisition
Total of the 
acquisition 

indexSecond-hand 
purchases

Donations 
reception Swaps Borrowings or 

rentals

Average score 78 15.2 8.8 3.1 4.7 31.7

Re
gi

on
 o

f r
es

id
en

ce

British  
Columbia 81.5 16.7 7.6 1.8 3.7 29.9

Alberta 90.5 17.2 12.4 3.8 7.1 40.5

Prairies 86.4 15.6 9.3 4.1 5.6 34.6

Ontario 82.9 15.2 8.4 3.7 4.3 31.7

Quebec 67 14 9.1 2.6 4.9 30.7

Atlantic 
provinces 53.8 13.5 5 1.2 2.5 22.2

Atlantic provinces comprise Nova Scotia, New Brunswick, Prince Edward Island and Newfoundland and Labrador; Prairies include 
Manitoba and Saskatchewan. Northwestern, Yukon and Nunavut Territories were excluded due to the lack of representation.

Regional differences by type of acquisition/disposal practices

Tables 1.1 and 1.2 further detail the acquisition and disposal practices by region, by breaking down the 
regional intensity indices by type of practices.
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Explaining 
regional 
differences

Table 1.2 Intensity of Canadians’ second-hand practices by region (disposal)

Intensity index 
of second-hand 
practices

Intensity  
index

(acquisition + 
disposal)

Indices of disposal
Total of 

the disposal 
indexResales Donations Swaps Lendings or 

rentals

Average score 78 10.7 28.1 3.7 3.8 46.3

Re
gi

on
 o

f r
es

id
en

ce

British 
Columbia 81.5 14.8 29.8 4.7 2.3 51.7

Alberta 90.5 11.7 29.9 3.4 5.1 50.1

Prairies 86.4 13.3 35.5 0.9 2.1 51.8

Ontario 82.9 11.4 28.6 6 5.2 51.3

Quebec 67 7.4 24.7 1.3 2.9 36.4

Atlantic 
provinces 53.8 6.1 23.4 0.7 1.3 31.5

Atlantic provinces comprise Nova Scotia, New Brunswick, Prince Edward Island and Newfoundland and Labrador; Prairies include Manitoba and 
Saskatchewan. Northwestern, Yukon and Nunavut Territories were excluded due to the lack of representation.

With three years of Kijiji Second-Hand Economy Index data now avai-
lable, it is possible to perform a deeper statistical analysis, with sufficient 
observation points, in an attempt to understand interprovincial diffe-
rences and discover potential trends that drive the second-hand eco-
nomy. Data from the overall Kijiji Index were observed by region, over 
three years, and compared to four macroeconomic variables indicative 
of the state and strength of the economy: the unemployment rate, the 
average wage per worker, the inflation rate and the per capita housing 
starts, reflecting new constructions. 

The regions are: the Atlantic provinces, Quebec, Ontario, the Prairies 
(Manitoba and Saskatchewan), Alberta and British Columbia, providing 
6 data points over 3 years, or 18 observations. Interesting correlations 
were found when the three years of intensity index data for each region 
were plotted against the unemployment rate and real wages for each 
region.

As shown in figures 5 and 6, there is a clear relationship between the 
strength of the economy and second-hand economy activity (the inten-
sity index). The lower the unemployment rate, and the higher  
the average wages, the higher the index. In other words, second-hand 
practices are decreasing as the unemployment rate rises. Similarly,  
activity in the second-hand economy increases as real wages increase.

Overall, we can conclude that a strong conventional economy is 

linked to more activity in the second hand economy.
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2014 2015 2016
Prairies Alberta British 

Columbia
Ontario
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Figure 5. Kijiji Index and unemployment rates, by region

Although this relationship denotes correlations, not a causal effect, it is 
worth noticing that the more people work, and the higher their wages, 
the more they make use of the second-hand economy, whether it is for 
acquiring or disposing of goods (indeed, the analysis can be done separa-
tely for the disposal or acquisition index, with few differences). The data 
indicates that when the unemployment rate increases by 1 percentage 
point, people in a region may acquire or dispose of 8 fewer items on  
average on the second-hand market. Likewise, if monthly wages are 
$100 higher, each person will acquire or dispose of about 10 additional 
items in the second-hand economy.

Figure 5 shows the relationship between second-hand economy activi-
ties and the unemployment rate by region. A specific colour has been 
assigned to each region and the year over year variations are shown by 
dots, the smaller representing 2014 and the larger, 2016. 
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2014 2015 2016

Real Wages
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Figure 6. Kijiji Index and average real monthly wages, by region

As for figure 6, it presents the relationship between second-hand eco-
nomy activities and real wages, by region. A specific colour has been 
assigned to each region and the year over year variations are shown by 
dots, the smaller representing 2014 and the larger, 2016.

Prairies Alberta British 
Columbia

Ontario Quebec Atlantic  
provinces
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For the second year, the Kijiji Second-Hand Economy  
Index survey was designed to examine results for major 
cities across Canada, as shown on the map below with  
the intensity indices recorded for each. These indices in 
major cities confirm that, contrary to what seems like a 
common preconception, second-hand consumption is not 
a predominantly urban phenomenon.4 Case in point, the 
overall intensity index for major cities is 68 (vs. 71 in 2015) 
compared to 91 for all other Canadian cities surveyed in  
this report (this includes mid-size and small cities and  
rural areas).

Do different 
cities have 
different 
second-hand 
economy 
practices?

NOTE: Within this study, a major city is defined by a total population of at least 100,000 people, of which 50,000 or more must live in the city center and where at least 
50% of the resident employed labour force of a city work in the city center, or at least 50% of the employed labour force working in the city live in the city center.

4 These results support previous findings such as in France, for example. In June 2015, a study conducted by the Ministry of the Economy and the Industry, on collabo-
rative consumption, emphasized that urban people were more involved with technology-enabled forms of mutualisation, such as ridesharing (Uber, Amigo Express) 
or lodging (Airbnb, LoveHomeSwap), but that rurals were more likely to exchange tangible goods through swapping, and second-hand purchase and resale. They are 
also more likely to prefer second-hand goods, whereas urban people prefer new goods.

EDMONTON

OTTAWA- 
GATINEAU

VANCOUVER

CALGARY

WINNIPEG
HAMILTON

TORONTO

QUEBEC

86

104
34

81
59
54

58

85
48

MONTREAL
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It is interesting to note that although Quebec is among 
the least active regions in the country, Montrealers appear 
more engaged in second-hand practices. They are even 
doing better than last year, as their index is up from 78 to 
85 (7 points), keeping Montreal’s position among the top 
three most active cities in the country (behind Calgary at 
104 and Edmonton at 86).

Conversely, Calgary, with the highest intensity index, 
reflects Alberta’s position as the region with the highest 
index (91) and exceeds the rate of the province as a whole. 
In general, the city indices do not reflect the scores of their 
respective provinces. Edmonton’s index is lower than for 
the whole province and Winnipeg’s index, the lowest 
among the major cities, is far lower than the index for the 
Prairies region as a whole. 

There is diversity among the three Ontario cities, with 
Toronto and Hamilton relatively low compared to the 
overall Ontario index of 83, while Ottawa-Gatineau (81), 
straddling two provinces, came in similar to Ontario as a 
whole.

Other noteworthy trends include:

— Montreal (with a total of 85 vs. 78 in 2015) is driven  
by second-hand purchases (15) and donations (33).

— Though Montreal and Edmonton have similar total 
index scores, Montreal exceeds Edmonton in acqui-
ring through swaps (5 vs. 1), but Edmonton exceeds 
Montreal in acquiring by donations (14 vs. 9).

— Residents of Calgary gave a second life to 104 goods, 
which is the highest amount across all the cities and all 
the regions.

— Edmonton (86) has the highest index among medium-
large cities, reflecting Alberta’s overall dynamism in the 
second-hand economy. 

— Winnipeg (34) saw a sharp decrease in its intensity 
index, down by 38 from 2015, dropping well behind  
all other major cities. 

— Residents of Ottawa-Gatineau have an impressive 
increase in their intensity index from  
57 to 81 (24 points).

— Residents of Toronto (54), Quebec City (48) and  
Winnipeg (34) are the least active in the second- 
hand economy. Although Quebec City residents no 
longer display the lowest index among cities, their 
second-hand practices are down (4 points) from 52  
to 48.

This year’s results yield a better understanding of the rela-
tionship between city size and second-hand practices, while 
last year, a negative relationship was established between 
both. The year’s results indicate that second-hand practices 
are fairly average in large cities with some exceptions, such 
as Calgary, and relatively below average in medium-large 
cities, especially in Winnipeg. The propensity to engage in 
second-hand practices increases even more in small cities 
and other municipalities, and is at its highest level in rural 
areas. There are several practices which may explain that 
discrepancy:

— The swapping and exchange of goods in order to  
dispose of them is notably much more prevalent in 
small cities (29) and urban areas (11) compared to  
the Canadian average (4).

— Although not as significant, renting out and lending 
goods (12 vs. 4 on average) as well as donations of 
goods (37 vs. 28 on average) are also as prevalent  
in rural areas.
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Table 2.1 Intensity of Canadians’ second-hand practices by city (acquisition)

Intensity index 
of second-hand 
practices

Intensity 
index

(acquisition + 
disposal)

Indices of acquisition
Total of the 
acquisition 

indexSecond-hand 
purchases

Donations 
reception Swaps Borrowings or 

rentals

Average score 78 15.2 8.8 3.1 4.7 31.7

C
it

y 
of

 re
si

de
nc

e

Vancouver 58.3 12.2 7.6 2 4.2 25.9

Calgary 103.5 19.5 12.4 4 8.3 44.3

Edmonton 85.9 15.5 14.1 1.4 8.6 39.5

Winnipeg 34.3 7.5 5.3 0.7 2.7 16.1

Hamilton 58.8 13.9 5.6 1.5 2.2 23.3

Toronto 54.2 11.3 6.2 2.6 4 24

Ottawa- 
Gatineau 80.5 13.4 13.9 1 4.4 32.7

Montreal 84.7 15.2 9.2 5 6.1 35.5

Quebec 48.4 9.7 5.4 1.2 1.9 18.2

Differences among cities by type of acquistion/disposable practices

Below, tables 2.1 and 2.2 illustrate the breakdown of intensity indices per city by type of acquisition 
and disposal. 

Table 2.2 Intensity of Canadians’ second-hand practices by city (disposal)

Intensity index 
of second-hand 
practices

Intensity 
index

(acquisition + 
disposal)

Indices of disposal
Total of  

the disposal  
indexResales Donations Swaps Lendings or 

rentals

Average score 78 10.7 28.1 3.7 3.8 46.3

C
it

y 
of

 re
si

de
nc

e

Vancouver 58.3 5.5 23.7 1.3 1.7 32.3

Calgary 103.5 15.1 30 6.8 7.3 59.2

Edmonton 85.9 6.8 34.2 1.8 3.5 46.4

Winnipeg 34.3 3.9 13.1 0.3 0.9 18.1

Hamilton 58.8 9.3 21.7 1.5 3 35.6

Toronto 54.2 7.3 19.6 1.6 1.7 30.1

Ottawa- 
Gatineau 80.5 11.5 32.9 1.9 1.4 47.8

Montreal 84.7 9 33.4 1.9 4.9 49.2

Quebec 48.4 10 17.2 1.4 1.6 30.2
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What are the profiles  
of second-hand buyers  
and sellers5?

Most active buyers

Artisans 
These consumers primarily live in dense, industrial neighbourhoods 
scattered across medium-sized cities. They have an average household 
income, enjoy socializing within their communities and are quite active 
in second-hand purchases with their index of 26, 11 points above the 
national average (15).

— Singles, couples and single-parent families.

— Live in single-detached homes, semis and duplexes.

— Average household income $64,620.

— Enjoy knitting, woodworking, crafts and collecting 
coins and stamps.

Urban Edgies
These consumers are among those who enjoy a less affluent lifestyle in 
Canada, living mostly in Quebec in low-rise apartments. This group 
enjoys discovering the latest products online. They have a low family 
income, but have a zest for life and know how to take advantage of 
second-hand purchases with their index of 23.

— Young singles, couples and single-parent families.

— Average household income of $40,600.

— Commute to work by public transit or walk from their apartments.

— Appreciate cultural activities such as concerts, dramatic movies and 
comedy clubs, but also enjoy physical activities.

5  These profiles are based on the data for Prizm5 of Environics Analytics cross-referenced with the survey conducted by MBA Research. The focus here is on the 
second-hand purchase and sale transactions only.

23
SCORE

26
SCORE
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Least active buyers

Trendy Outgoers
These consumers are the most urban of all. They are concentrated in  
the downtown apartment and condo buildings of Toronto and Montreal.  
Even if they are globally conscious consumers, they tend to be the least 
active group with regards to second-hand purchases, with an index of 7.

— Young, tech-savvy singles.

— Average household income of $105,803. 

— They enjoy purchasing the latest fashions and electronics online.

— Pursue active social lives, going dancing or for a drink, and hitting 
film festivals and food and wine shows.

— Are actively involved in their communities.

Epicurean Families
These consumers form one of the wealthiest suburban lifestyle groups 
and are known for their sprawling families with more than 40% including  
four or more people. They enjoy shopping at upscale malls and big-box 
stores and tend to be less active in second-hand purchases with an index 
of 9.

— Middle-aged suburban families with children between 10 and  
25 years of age.

— Average household income of $169,740.

— Lead prosperous lifestyles, belong to golf and fitness clubs, and attend 
pro-sporting events.

— These families invest in stocks and mutual funds.

9
SCORE

7
SCORE
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Most active sellers

Thrifty Youngs 
These consumers are primarily living in neighbourhoods in Toronto 
and other big cities and make up the group with the most single-parent 
families in the country (35%). They have significant challenges to make 
ends meet. One way they found to make extra money is by selling 
second-hand goods, with an impressive resale index of 76, which is 65 
points above the national index (11).

— Young, tech-savvy single-parent families.

— 30% of them speak another language than English or French at home.

— Average household income of $45,813. 

— Visit amusement parks, ice skating rinks and museums with  
their children.

Thriving Suburbans
These consumers are the wealthiest non-urban segment and live  
in the suburbs of cities such as Calgary, Vancouver and Ottawa. With 
large families, typically with teens or university-aged children, they 
understand the benefits of selling second-hand goods with their high 
resale index of 45.

— Middle-aged and older dual-income couples with teens or university-
aged children.

— Average household income of $190,797.

— Established professional class.

— Enjoy going to ballet and opera performances, music festivals and  
art galleries.

45
SCORE

76
SCORE



The Kijiji Second-Hand Economy Index | 23

Least active sellers

Sophisticated Globetrotters
These consumers comprise the second wealthiest lifestyle group and are 
found in and around Canada’s largest cities. They have high-end cars and  
enjoy globetrotting vacations and are not active in second-hand resale 
with their index of 2.

— Wealthy, middle-aged and older city sophisticates with pre-teens to 
adult children in their early twenties.

— Average household income of $252,898.

— Tend to frequent dinner theatres, popular music performances and 
rock concerts.

— Enjoy international travel, but also appreciate all-inclusive resort 
holidays to accommodate their families.

Active Families
These consumers are one of the largest lifestyle groups in Canada, living 
in new suburbs surrounding larger cities, the perfect location for raising 
their younger families. Even with their young pre-school children, they 
are not really active in second-hand resales, having an index of 3.

— Younger families, with half the children of this segment under  
10 years of age.

— Average household income of $137,742.

— Participate in many team sports, including baseball, basketball, 
hockey and soccer.

— Their homes are filled with an array of computers and electronic 
gear, including video game systems and tablets.

3
SCORE

2
SCORE
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Top 5 most acquired and disposed categories of second-hand goods

Which goods are the most 
commonly traded in the 
second-hand market?

38.2%18.6%7.4%5%4.7%

Leisure, Art and 
Craft items

Baby Clothing 
and Accessories

Games, Toys and 
Video Games

Entertainment 
Products

Clothing, Shoes  
and Accessories

5th 3rd4th 2nd 1st

Proportions of all the second-hand  
transactions, by category.
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Things to know about what gets acquired and disposed

— The top four categories of goods are unchanged from 2015 and  
2016 but the fifth one has changed this year, with “Leisure, Art 
& Craft items” replacing “Indoor/Outdoor Household Items and 
Decor.”

— For goods only acquired, the top five categories remain the same.

— For goods only disposed, “Watches & Jewelry” replaces “Games,  
Toys & Video Games” on the list, at #5.

— If “Baby Clothes” were not separated from overall clothing, the  
combined category would dominate the listings, accounting for 
45.2% of the items, or more than 2 of every 5 items acquired  
and disposed of.

— Similarly, if the amusement categories “Entertainment Products”  
and “Games, Toys & Video Games” were combined, they would 
account for almost 1 in 4 (23.6%) of the total items acquired and 
disposed of.

— A large amount of clothing items are disposed of via donations.

— Many baby clothing and accessories are given away for free.

— Entertainment products are also often given away, as are watches 
and jewelry.

— Leisure, art & craft items are almost equally resold, swapped and 
given away for free.

How do we 
make our 
second-hand 
transactions?

A quarter of transactions in the second-hand economy 
(23.7%, down from 25.6% in 2015) take place through 
non-commercial channels – family, friends and acquain-
tances. The remainder – even when giving or acquiring 
something away or get it for free – are done through  
commercial channels.

There are many different potential commercial channels, 
but for the third year in a row, Kijiji remains the domi-
nant platform for commercial second-hand transactions, 
both for acquisitions and disposals in 2016. Among the top 
five commercial channels, Kijiji is the only one that did 
not experience a decline in the percentage of commercial 
second-hand transactions. 

Kijiji has a greater share of second-hand commer-

cial transactions than all other online platforms 

(Craigslist, eBay, Amazon, etc.) combined.
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Other commercial channels not in the top 106 
(in descending order, each less than 3% of all commercial transactions)

— Rental companies/shops
— eBay
— Amazon
— Newspaper classifieds
— Swap/exchange specialty shops

— Second-hand specialty shops
— Websites for loans/rentals by indi-

viduals
— LesPAC (in Quebec only)
— Other online second-hand websites

— Swap or exchange websites
— Auto Trader
— Consignment shops
— Auto Hebdo
— Other specialized websites

Table 3. Top 10 commercial channels for second-hand transactions (% of all commercial second-hand 
transactions in 2016)

Channels %

Kijiji 20.1%

Shops/networks with a social mission 16%

Second-hand clothes shops 9.2%

Social networks (with strangers) 7.3%

Garage sales 6.6%

One-time events (excluding garage sales) 4.4%

Other shops trading second-hand goods 4.3%

Craigslist 4.2%

Websites dedicated to goods donations 3%

Retailers of mostly new products 2.8%

6 Non-commercial channels were also part of the study: family, friends or acquaintances, objects found on the street, associations and NPOs.
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From among five different categories of goods, here is how consumers rank their  
preference for acquiring goods second-hand, based on a score from 0% (“always 
new”) to 100% (“always second-hand”).

What products are 
preferred as second-
hand goods?

30%

Games, Toys and 
Video Games

29.1%

Clothing, Shoes  
and Accessories

30%

Baby Clothing 
and Accessories

34.8%

Entertainment 
Products

27.4%

Indoor/Outdoor 
Household Items

and Decor



28  |

Are second-
hand goods 
given as 
gifts?

Is it socially acceptable to give a second-hand good as a gift? 
Certainly, according to a significant portion of Canadians. 
More than a quarter (27.1%) said they had given a second-
hand good as a gift in the past 12 months. That might be 
surprising if one thinks of second-hand goods only as used 
clothing or trinkets at garage sales, but less surprising when 
considering larger items, family heirlooms and items of 
important personal value and the like.

However, as shown in the chart below, second-hand goods 
account for a smaller portion of all gifts purchased in one 
year. Among those who had given a second-hand good as 
a gift, half of them (50.1% or 13.5% of all Canadians) gave 
second-hand items for less than 10% of the gifts they gave 
in the past year, while only 15.8% of them (or 4.3% of all 
Canadians) gave second-hand goods for more than half of 
all their gifts.

Figure 7. Among those who gave in the past year, proportion of second-hand 
goods, given as gifts

50.1%
Less than 10% of 
gifts offered

34.1%
10 to 50% of 
gifts offered

10.1%
51 to 75% of 
gifts offered

5.7%
76 to 100% of 
gifts offered

PROPORTION OF
SECOND-HAND

GOODS AS GIFTS
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What drives 
participation in the 
second-hand economy?
Canadians become involved in the second-hand eco-
nomy for a variety of reasons, which vary depending 
on whether they are acquiring goods or disposing  
of them.

When acquiring goods, the top motivation is eco- 
nomic – to save money (73%), to get a good deal 
(68%) or to buy larger quantities for the same price 
(64%). The second-leading motivation is ecologi-
cal – to help recycle someone else’s unwanted items 
(58%), protect the environment (55%) or reduce 
waste (55%). The third motivation is the joy of 
treasure-hunting – stumbling upon a valuable item 
(44%) or a truly unique item (43%), or even just the 
pleasure in the quest for rare finds (39%).

Other motivations for acquiring second-hand goods 
are, in order of importance:

—  Repair: Fixing up items that can be made useful 
again or have a history.

—  Anti-commercial: To avoid higher prices of 
new goods or big retailers.

—  Nostalgia: Love of old or historic items or tied 
to a culture or region.

—  Need for singularity: To be unique or make a 
statement about mass consumption.

—  Social: To meet and interact with others who 
are buying and selling.

Figure 8. The motivations to acquire second-hand goods (based on an index of 100)

Motivations 
FOR ACQUISITION

ECONOMIC
Lower costs associated 

with used products.

ECOLOGICAL
Protection of 

the environment.

TREASURE-HUNTING
Stumbling upon

valuable objetcs.

71 65 55
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When disposing of goods, the top motivation is pragma-
tic – to get rid of items no longer needed (66%) or of value 
to me (66%), or to save space (66%). The second-leading 
motivation is altruistic – to do good to help others less  
fortunate (60%), to help society (50%) or to give others the 
opportunity to enjoy things (53%). The third top reason 
is ecological – to protect the environment by avoiding 
waste (53%), to extend the product’s lifespan (53%) or to 
help preserve the planet (50%).

Other motivations for disposing of second-hand goods are,  
in order of importance:

— Economic: To make some extra money to help make 
ends meet.

— Pleasure: The enjoyment of spending time disposing 
of goods.

— Anti-commercial: To help others avoid high prices 
and large retailers.

— Social: To meet and interact with others who are 
buying and selling.

PRAGMATIC
Ease of ridding oneself

of goods.

ALTRUISTIC
Doing good for others

and society.

ECOLOGICAL
Preserving the
environment.

71 64 62

Motivations 
FOR DISPOSAL

Figure 9. The motivations to dispose of second-hand goods (based on an index of 100)
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Do life changes have an 
impact on second-hand 
practices?
Various life changes have different impacts on the affect of Canadians acquiring or disposing of second- 
hand goods. The following indicates the percentage of Canadians who mentioned that a certain lifestyle 
change would positively influence their likelihood of being involved in the second-hand economy.

Table 4. Impact of life changes on second-hand practices

Life changes Influenced acquisition and/or 
disposal practices

Decrease in the household income 75.2%

Moving 72.7%

Loss of job 72.4%

Divorce/separation 66.3%

Birth/adoption of child 66%

Marriage/new relationship 58.9%

New job 47.7%

Increase in household income 42.7%

Departure of people from household 42.6%

Death of a relative 28.5%
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How do 
Canadians 
benefit 
from the 
second-hand 
economy?

One of the biggest benefits Canadians get from the second-hand 
economy – and, as described earlier, their major motivation to acquire  
goods in that way – is to save money.

Though there are great variations between product categories, on  
average, across all product categories, consumers perceive they would 
have to pay 2.7 times more for a new product compared to a  
second-hand product.

PRICE OF
SECOND-HAND

 PRODUCT

PERCEIVED PRICE OF EQUIVALENT 
NEW PRODUCT 

2.7 TIMES MORE
(average across all product categories)
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Top 5 product categories with the HIGHEST perceived price 
differences between new and second-hand goods.

4.35 TIMES

FURNITURE

4.17 TIMES

RECREATIONAL 
VEHICLES

3.93 TIMES

OUTDOOR & SPORTS 
EQUIPMENT

3.88 TIMES

COMPUTER 
EQUIPMENT

3.74 TIMES

TOOLS,  
HARDWARE &  
RENOVATION  

MATERIALS
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What do Canadians 
do with money they 
save or earn?

Last year, Canadians saved an average of 

$843 (+75.6%) by acquiring a second-hand good 
compared to buying the equivalent item new, 
and earned an average of $1,037 (+17.4%) 
when they sold something second-hand. The 
top three things people say they do with those 
savings or earnings are to make everyday  
purchases, put it in the bank or pay off debts.

Figure 10. How Canadians allocate money they save on second-hand purchases or earnings  
from reselling goods

MAKE EVERYDAY  
PURCHASES 43.5%

53.5%

PAY OFF DEBTS
15.4%

13.7%

BUY A GIFT 5.2%
6.1%

TOWARDS A VACATION  
OR HOLIDAY 3.7%

4%

OTHER SPECIAL PURCHASE 3.6%
2.9%

PAY FOR AN ACTIVITY  
(SPORT, RECREATION, HOBBY) 2.5%

1.8%

HAVE A DINNER OUT 4.8%
5.5%

BUY SOMETHING FOR  
FAMILY OR FRIENDS 2.5%

3.4%

BUY SOMETHING THEY HAVE 
WANTED FOR A LONG TIME 7.7%

9.4%

GO ON A SPECIAL OUTING 2.3%
3.6%

BUY SOMETHING RECOMMENDED 
BY SOMEONE ELSE 2.9%

2.6%

31.7%
25.5%PUT IT IN THE BANK

Money saved by purchasing

Money earned by reselling

$1,037
in 2016

$843
in 2016

$883
in 2015

$480
in 2015

VS.

VS.

SELLERS EARNED, ON AVERAGE, 

CANADIANS SAVED, ON AVERAGE,

IN THE SECOND-HAND 
MARKETPLACE.

BY ACQUIRING USED GOODS  
INSTEAD OF NEW GOODS.
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Closing thoughts on 
the economy
As this report indicates, the second-hand economy 
is a significant part of the Canadian economy and 
Canadians’ lives. It is vitally important to millions of  
Canadians as a means to improving their lives and 
their communities, by getting rid of unwanted items 
in a constructive, money-making and/or socially be- 
neficial manner, or by acquiring goods at a  
better value.

The nature of the second-hand economy has chan-
ged signicantly over recent years, mainly with the 
advent of online technology, services and platforms, 
such as Kijiji. A testament to these changes is that 
Kijiji Canada started operating just 12 years ago, but 
now, as shown in each of these three annual reports, 
is by far the leading commercial vehicle for second-
hand transactions. This change can also be seen by 
looking at the classified ad sections of major news-
papers. Twenty years ago, these sections would be 
several pages long each day; now they scarcely exist 
at all.

Technological change will, without a doubt, conti-
nue to both build and make it easier to interact in 
the second-hand economy. Online services also 
continue to help dispose of items through seamless 
donations to a good cause or by making it easier to 
find a buyer willing to pay. In addition, these services 

facilitate actual transactions by featuring easier 
payment methods and instant communication to 
arrange delivery of the goods. As our society grows 
ever more conscious of maximizing all our resources, 
the necessity for a vibrant second-hand economy will 
continue to increase.

The second-hand economy is definitely a modern 
evolution of how our economy functioned in the 
past, when our mainly agrarian society relied on 
individual sales, trades and donations. These prac-
tices provided what people needed in order to 
survive and build their farms, business and commu-
nities. Indeed, it is entirely possible that our new 
technology will usher in a time of even greater invol-
vement of the second-hand economy as we continue 
to use these new tools to interact even more econo-
mically.

This is certainly an arena worth watching and stu-
dying in order to learn more, as started three years 
ago, with the development of the Kijiji Index.



36  |

How was 
the research 
conducted?

A survey was conducted online for the Observatoire  
de la Consommation Responsable (OCR) of the Université 
de Québec à Montréal (UQAM) in partnership with MBA 
Recherche between October 17 and November 4, 2016.

Primary data were collected using a sample of 5,752  
respondents aged 18 and older, representative of the  
Canadian population. Respondents were selected from  
a pan-Canadian web panel according to pre-specified  
retention criteria such as gender, age and place of resi- 
dence. Given that responses were obtained from a panel, 
computation of the margin of error does not apply.

The results of the survey revealed Canadians’ behaviours 
and habits related to second-hand practices and quanti-
fication of the actual intensity of such practices across 22 
product categories.

The conclusions reached in the economic considerations 
section of this report were based on the survey results  
regarding participation in and the economic value of 
second-hand economy transactions. The aggregation of  
these results to produce an estimate of the size of the 
second-hand economy in Canada is based on the assump-
tion that the economic value of second-hand transactions  
is representative of goods not only bought and sold, but  
also acquired or disposed of through non-monetary trans- 
actions. The objective of this approach was to provide 
important insights into the second-hand economy and  
shed light on the debate over the interaction between  
the markets of second-hand goods and new goods.
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